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1 |seneiyny Witysyaniysad | 03076804 [MARKETING MANAGEMENT 1 |44 |a7|a7| 44|43 4a3|42] 40| 43| 45438 22 22 100
2 |sA.nAyny Witynyanysad | 03100043 [INTERNATIONAL BUSINESS MANAGEM 1 | 43 | 45 | 45| 45| 42| 43| 40| 39| 42| 44 {429 80 83 96.38
3 |s.nAtyry Wiuryanysnd | 03100044 [SMALL BUSINESS MANAGEMENT 1 |44 | 42| 45| 4542|4443 42| 4445|437 100 | 112 | 89.28
4 |sA.netyny Aiyruanysed | 14026602 |SERVICE BUSINESS MANAGEMENT 5 | 45| 44| 47| 44 45| 44| 43|45 44| 45 |446| 30 32 93.75
5 |sA.nAtyny Wiyryanysnl | 14026602 |SERVICE BUSINESS MANAGEMENT 6 | 46| 41| 44| 44| 44|45 44| 42] 43| 44 [438] 29 33 87.87
6 |se.nAtyny Wiycyanysnd | 90401011 |ENTREPRENEURSHIP 101 | 45| 44| 45|46 (43|44 |43| 41|44/ 45]|441| 105 | 108 | 97.22
7 |sAndnyny W¥yryanysnd | 90401011 |ENTREPRENEURSHIP 102| 45| 45| 45|45 44| 45| 44| 43| 45| 45 [447] 101 106 | 95.28
8 |A.nstyny Ffyoganysal | 90401011 |ENTREPRENEURSHIP 501 | 43| 42| 45| 44| 41|48 | 43| 43| 44| 44433 o4 99 | 94.94
9 |sA.nseyny H¥yrysnysnl . | 90401011 |ENTREPRENEURSHIP 502 | 43| 44 | 44| 45| 42| 44| 43|42} 44| 44 |435] 110 | 111 | 99.09
10 {ea.nsityey Aftycyanysnd | 90401011 |ENTREPRENEURSHIP 701 | 451 44 46| 46| 42| 45| 43| 42| 45| 44 |441| 116 | 119 | 97.47
11 |ee.nAtyey #ftycyanysad | 90401012 |INTRODUCTION TO MARKETING 201 | 45| 45|46 |45 44| 44| 45| 45| 44|45 (450 45 57 78.94
12 {uAailegn gueiad 03066008 {BUSINESS ECONOMICS 1 1414039394133 34]|35](38]40]38 12 10 120
13 |nA.aliugn queinid 03100007 |INTRODUCTION TQ ECONOMICS 1 |48 |a7|a8| a7 |44 |a6|44] 46| 4647|461 o9 10 90

14 |uralisgn gueiomd 90401009 |ECONOMICS FOR BUSINESS 501 43| 42|43 38|39([38]|390]|38]|40] 39399 69 73 | 94.52
15 |as.odmn ATuna 06016122 |[ECONOMICS OF INFORMATIONTECHN 1 | 40 | 40| 40| 40| 40| 40| 40| 40| 40 | 40 |4.00] 2 2 100
16 |ns.a@Ren ATuna 06016220 |ECONOMICS OF INFORMATIONTECHN 1 | 42| 42| 43| 43 | 40| 41| 41| 41| 41| 42 |415| 55 57 | 96.49
17 |a2.98m ATwIm 06016220 |ECONOMICS OF INFORMATIONTECHN 2 | 45| 441 45| 45| 43|42 | 43| 43| 43| 43436 65 65 100
18 |maddm ATuoa 14026111 |PRINCIPLES OF MICROECONMICS 3 |46 46| 46| 43| 45| 40| 45| 43| 46| 46 |445| 28 31 90.32
19 (SRR ATUIA 14026111 |PRINCIPLES OF MICROECONMICS 4 | 47| 47| 45| 41| 45| 42| 45| 44| 43| 46 |446| 38 40 95

20 |pg.aRen Fung 2536037 |FINANCIAL MARKETS AND INSTITUTES| 10 | 47 | 47 | 47 | 47| 47 | 46| 47 | 48| 47 | 47 |470| 15 30 50

21  |wrie3.00gqil T3uilignfina | 03076005 |PRINCIPLES OF MANAGEMENT 1 | 42|37 4242|4039 41| 414142406 86 95 | 9052
22 w59, nig il TemflgmAna| 90401013 |[GENERAL BUSINESS 102 | 44| 40| 43| 43| 42|42 43| 42| 43| 43]|425| 104 | 107 | 9719
23 |uA.me.0igedl Teadligafina| 90401013 |GENERAL BUSINESS 103 43| 35|40 41]|39|39]40]|40)41] 41|39 102 [ 105 [ 97.14
24 |uA.as.odgyi Tendilgndng| 90401013 |GENERAL BUSINESS 104 | 43|37 | 42|42 40| 41| 42|40 42| 42 [411] 103 | 100 | 94.49
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25 (WA.Ag.0f§74 Trniflsnfina| 90401013 |GENERAL BUSINESS 301 | 43|36 (4242|4038 41|41 4242405 111 119 | 93.27
26 |wA.ms.oigqdl TrnllgnAna| 90401013 |GENERAL BUSINESS 502 | 44| 35 42| 43| 41| 41143 | 42| 43| 42415 111 112 | 99.10
27 |wA.mr.odgyd TrulilgmAna| 90401013 |GENERAL BUSINESS 503 | 4.3 | 38 | 42 | 43 | 40 | 41| 41 | 42 | 43 | 43 |447| 112 | 113 | 99.11
28 |nA.me.0iged TemlllgnAna| 90401013 |GENERAL BUSINESS 504 | 43| 35| 4142|3940 41| 41| 4241|406 107 | 112 | 9553
29 |wA.pz.0dgqd TealligmAng | 90401013 |GENERAL BUSINESS 701 | 44 (3943|4341 42| 42| 42| 4343421 120 | 121 | 9917
30 |a.viAlue sl 03076802 [BUSINESS ACCOUNTING 1 |47 | 47| 45| 4446|4646 | 42| 46| 46 [454] 29 30 | 96.66
31 |aaidle el 14016201 |FARM BUSINESS MANAGEMENT 1 | 45| 45| 45| 44| 45|46 | 45| 44| 44| 46 [448| 28 30 | 93.33
32 |asirlue U 14016201 |FARM BUSINESS MANAGEMENT 2 | 46| 46| 4543 | 44| 46| 45| 44| 43|44 |4a46| 27 30 90
33 |o.vilus 1l 14026101 |PRINCIPLES OF ACCOUNTING 1 |45 46| 45|38 43|45|43| 42|40/ 41 (430 44 44 100
34 |airlue Uil 14026101 [PRINCIPLES OF ACCOUNTING 2 | 44| 44| 44)38]|40| 4341393941413} 44 44 100
35 |aAlue el 14026101 |PRINCIPLES OF ACCOUNTING 5 | 4142443942 43|38(39|41]|43][410] 34 36 | 94.44
36 |asirlue Ul 14026101 [PRINCIPLES OF ACCOUNTING 6 | 45|43 | 4440 44| 46| 40|37} 42| 44 |424] 32 37 | 86.48
37 |avrlue Uil C2536004 |MANAGERIAL ACCOUNTING 1 |45 (43| 45| 41| 45| 45|44 42|40 41 [431] 33 34 | 97.05
38 |avirlue Uedl C2536004 |MANAGERIAL ACCOUNTING 2 | 43| 42424144} 43|42 41]40] 41419 33 34 | 97.05
39 |az.auM Usznoauna 14026113 |BUSINESS SOFTWARE 1 41| 35|42|36]|35|34(38|39]|40] 39378 40 40 100
40 |mg.uq Usznauna 14026113 [BUSINESS SOFTWARE 2 | 40|37 |40|35|36|35|37|38(38]40](374| 40 40 100
41 |Re.8uNqm trznauna 14026113 |BUSINESS SOFTWARE 5 | 4241 42|40 41|38 41|40/ 43|42 ]|410] 29 31 | 93.54
42 |p3.5u Lsznauna 14026113 |BUSINESS SOFTWARE 6 | 43414239137 (3438|3941 41]|394] 29 33 | 8r.87
43 |m3.5907 AindAugq 14016214 |INDUSTRIAL FACTORY ENVIRONMENT| 2 | 43| 42| 43| 43 | 44 [ 44 | 44 | 44| 44 | 43 |433] 19 19 100
44 |93.35107 AimddAusa 14016218 |ECO-TOURISM 1 |50]|50|50]|50|50|50|50]|5050]|50(500( 1 2 50
45  |m3an1 indAuas 14016218 |ECO-TOURISM 2 | 40|41 3838|4243 41|43 4141|408 20 20 100
46 |ms 39107 AindAuas 90401012 [INTRODUCTION TO MARKETING 101 | 44| 44| 42|43 43|46 )44 44| 44| 44|438] 108 | 113 | 9557
47 |m3.Bons indRuag 90401012 [INTRODUCTION TO MARKETING 502 | 42| 4239|4040 4239|4040 41405 91 94 | 96.80
48 |mrusiad fraledian | 14026110 |QUANTITATIVE ANALYSIS FORBUSINE[ 1 | 46| 42 | 46 [ 48| 46| 43| 44| 44| 45| 46 |449| 40 41 | 97.56
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49 |msalawums SEniFaafinm 14026110 |QUANTITATIVE ANALYSISFORBUSINE| 2 |45 | 42| 43 | 44| 44| 41| 42| 43| 4a5] 43431 40 40 100
50 |m3.ulswAf farEeasiinn 14026111 |PRINCIPLES OF MICROECONMICS 1 | 45| 43|45 45| 45| 43| 44| 42|45/ 47 444 35 38 92.10
51 |aralnuaf drqirasiinn 14026111 |PRINCIPLES OF MICROECONMICS 2 |46 41| 46| 46| 45|44 45| 43| 46|45 |446| 43 43 100
52 |me.gid AAINS 03076304 |MARKETING MANAGEMENT T (43| 4443424241 42|47 4142|421 67 80 83.75
53 |mr.umwNAnn gimuzFan | 03100039 |BUSINESS ADMINISTRATION 1 | 47| 43|47 |44 45| 45| 45| 44| 43|45 |480| 46 47 97.87
54  |Ar.NMMNANN g@imeRan | 14016226 |SMALL AND MEDIUM BUSINESS MANA| 1 | 44 | 4.1 | 44 | 44 | 44 | 43| 44| 42| 44| 45 |435| 28 29 96.55
55 |At.ununnarn gimiucian | 14016226 [SMALL AND MEDIUM BUSINESS MANAl 2 | 45 | 41| 44 | 40| 43 | 43| 44 | 44 | 43| 45 |433| 21 22 95.45
56 |[Ar.unumnadn gdmusRan | C2536040 |ORGANIZATION BEHAVIOR 10 |47 |47 | 48| 46|47 | 49| 46| 47| 45| 47 [469]| 15 30 50
57 |se.Feared Tude 14026110 |QUANTITATIVE ANALYSISFORBUSINE] 5 | 42| 39| 42| 38| 40| 38| 42| 39|30/ 42]|402] 29 31 93.54
58 |s¥.5ameed Tudw 14026110 |QUANTITATIVE ANALYSISFORBUSINE| 6 | 41| 42| 43| 33| 39|36 41|40 40| 40 ([394] 29 33 87.87
59  |g#.Faaged Tude 90401012 |INTRODUCTION TO MARKETING 301 | 43| 45| 45|40 40| 40] 41| 42| 43|42 |4a20] 111 114 | 97.36
60 |9A.Feased Tudw 90401012 [INTRODUCTION TO MARKETING 501 43| 44| 43|40 38|39]40]| 41|42/ 41|4a11| 85 87 | 97.70
61 |77.A7.27UNT0 UASNIH] 03076004 |HUMAN RESOURCE MANAGEMENT - | 1 | 43| 37| 44| 40| 41|46|43|39]|37]42|411| 30 32 93.75
62 |9A.M9.29U090 UASN 03076004 [HUMAN RESOURCE MANAGEMENT 2 42|35 42139]|38|44|41 3838|4139 54 57 | 94.73
63 |7A.AT.ATUNTO UAINTH 14026101 |PRINCIPLES OF ACCOUNTING 3 |43 37| 43| 41|45 4342|4239 43 |4.18] 32 33 | 96.96
64 |TA.ATATUNTN UAINTE 14026101 |PRINCIPLES OF ACCOUNTING 4 [ 4136403741 41|38|37|341]39]|384] 35 35 100
65 |TA.AT.97UNT0 WAINITL 90040003 [THAI INTELLECTUAL PROPERTY 10 |47 47| 48| a7 | a7 a7 a7 47| 45| 47468 15 30 50
66 [7A.AT.9TUNTD LA 90401013 {GENERAL BUSINESS 1011 4339|4342 ({4343 |43 |41 41| 42420 112 | 115 | 97.39
67  [9PLATATUNGD LWALNITL 90401013 |GENERAL BUSINESS 501§ 43| 41| 43|42 41| 43| 41] 41| 40] 42419 107 | 107 100
68  |sr.as.a9uns0 wagwul C2536144 {HUMAN RESOURCE MANAGEMENT 1 |45 (35|40 39|42|46|42]41|39]38]|407] 33 34 | 97.05
69  |77.A9.29190 waitewil £2536144 [HUMAN RESOURCE MANAGEMENT 2 | 43| 38| 44| 44| 45| 45| 44|44 42|43 [432] 33 34 | 97.05
70 |m7.9970:004 WeagasTnd 14016120 |MARKETING MANAGEMENTFORAGRI] 3 | 4.0 | 43| 41 | 41| 42| 41| 42421 40| 41 [4.14] 28 28 100
71 |massndl Wasgassol 14016207 |MARKETING COMMUNICATIONFORA] 1 | 40| 37 [ 39|39 | 43| 40| 41| 40| 39| 36393 7 7 100
72 |m3.0s704ltu Weagasrod 14016207 |MARKETING COMMUNICATIONFORA] 2 | 44| 44 | 45| 43| 45| 44| 45| 45| 45| 44 [441| 35 36 97.22
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73 |warasumun laeguns | 14016210 |AGRIBUSINESS ELECTRONICBUSINES| 1 | 4.6 | 45| 45| 45| 45| a3 | a4 43| a5 44 [447] 28 26 100
74 |weazasumun lieauns | 14016210 |AGRIBUSINESS ELECTRONICBUSINES| 2 | 4.7 | 46 | 46| 46| 45| 43| a5 | 45| 45| a7 [458| 26 26 100
75 |uAasoeumun louquns | 14026114 |COMPUTER AND INFORMATIONAPPLI] 1 | 48 | 48 | 48| 44| 46| a3 | 44| 43| a6 a5 [454] 33 36 | 94.28
76 uA.ATafumUN luggung | 14026114 |COMPUTER AND INFORMATIONAPPLI{ 2 | 46 | 48 [ 48 | 43| 44 | 43| 43| 43| 46| 2.4 [248] 37 37 100
77 |weps.oeumun loguns | 14026114 |COMPUTER AND INFORMATIONAPPLIl 3 | 4.7 | 45| 48 | 44 [ 43| 40| 42 | 43| a6 | 45 [442] 28 31 | 9032
78 |wA.mnoewmun lraguns | 14026114 |COMPUTER AND INFORMATIONAPPLI{ 4 | 45| 44 | 47 | 43| 45| 43| 44| 42| a5 45 |444] 37 39 | 9487
79 |nA.nzoeumun lreguns | 14026114 |COMPUTER AND INFORMATIONAPPLI] 5 | 4.6 | 46 | 4.8 | 45 | 4.4 [ 42| 44 | 40| 45| 46 [447| 36 36 100
80 |wr.ns.oeutun lruguns | 14026114 |COMPUTER AND INFORMATIONAPPLIY 6 | 4.7 | 49| 48| 44 | 45| 41| 45|43 47|45 |asa| 35 | a7 | o450
81 |wA.ms.omwmun loaguns | C2536011 |ELECTRONIC COMMERCE 10 | 47| 49| 48| 48| 48| 46| 45| 47| 47| 45471 15 30 50
82  |uA.p0oumun lreguns | C2536012 [MANAGEMENT INFORMATION SYSTEM| 1 | 46 | 46 | 46 | 44 | 44 | 43| 44 | 42| 45| 4.4 [4.44] 33 34 | 97.05
83 |wA.mg.neuEun lraguns | C2536012 |[MANAGEMENT INFORMATIONSYSTEM| 2 | 45| a5 | 44 | 43| 44| 44| 44| 45| 45 45 [446] 33 34 .| 97.05
84 |m2. e TTyauasdni 14016206 |AGRIBUSINESS MARKETING RESEARC| 1 | 42 | 43 | 45|38 | 41| 41| 42| 42| 41| 4.1 |418] 20 30 96.66
85 |MA.ATAFT nosuaidnf 14016118 |RESEARCH METHODOLOGY INAGRIB] 1 | 46 | 42| 43 | 44| 43| 43| 43| 43| 44| 44 |435} 28 28 100
86 |[7A.m2.051 nesuaddmt 14016118 |RESEARCH METHODOLOGY INAGRIBY 2 | 47 | 43 | 45 | 43 | 42 | 44 | 43| 44| 43| 44 |438| 35 36 97.22
87 |7A.m3.R5T nesuaidns 14016118 |RESEARCH METHODOLOGY INAGRIBI 3 | 45| 4.1 | 44 | 40| 41| 41 | 41| 40| 38| 4.1 |412] 25 25 100
88 |AT.AIWITIY UM 2536040 |ORGANIZATION BEHAVIOR 10 | 47| 47| 48| 46| 47| 49| 46| 47|45 47 |469| 15 30 50
89 |ms.atunn ARAneal 14026111 |PRINCIPLES OF MICROECONMICS 5 | 45|39[45|37|44]| 42| 41|42 41| 41 ]|417| 39 39 100
90 |me.enansn ARaTol 14026111 |PRINCIPLES OF MICROECONMICS 6 | 46|35 45|38 45 44| 41| 42|41 41]|417| 35 37 | 94.59
91 |wA.gnaR Tavdaean 14016115 |OPERATION MANAGEMENT 1 | 42| 46| 41|37]|40] 42|38 40|40 39 [408| 29 29 100
92 |wA.gn1af Tamdaean 14016115 [OPERATION MANAGEMENT 2 |42 4241|3539 41|38|40(39] 38395 29 29 100
93 |wA.gn1f TTavdaeen 14016115 |OPERATION MANAGEMENT 3 | 38|43]|39|32|38|39]|33|[35]|34]35](365| 30 30 100
94  [uA.gn1f andeen 14016120 |MARKETING MANAGEMENT FORAGRI] 1 | 42 i 42| 41| 38| 40| 41| 37| 39| 39| 40|40i] 20 29 100
95 [nA.gn1af TTavidaeen 14016120 |MARKETING MANAGEMENT FORAGRI| 2 | 45|46 | 45| 38| 40| 42| 39| 41|39 39 [415] 19 19 100
96 |ag.afarsmd nauiilas 14016122 |INFORMATION SYSTEMSANDKNOWLE 1 | 46 | 45| 45| 44| 46 | 4.4 | 44| 44 | 44 | 44 [4.46| 29 29 100




‘Qmﬁ’mﬂﬁm‘iumimwmmm-ﬁé

; szsnniaBeudl 1 InsAnun 2557 =
ADIE INFNRANITUSUITUATAANNS
N1AIT ,

AR Faananst i1 (NANTTN] Fadn nan| 1 2| 3| a5 |6 7] 8] 9| 10]|wfe|dsziin] Geu paudss
97  |ms.afnsemi nauidiag 14016122 |INFORMATION SYSTEMS AND KNOWLE 2 | 47 | 48 | 48 | 46 | 46 | 45 | 46 | 46 | 46 | 46 | 463| 28 28 100
98  |mr.afnemd naudiag 14016122 |INFORMATION SYSTEMSAND KNOWLH 3 | 46 | 45 | 45 [ 44 | 44 | 41| 44| 43| 45| 44 |441| 29 29 100
99 |wA.afdvd ufinan 14026201 [AGRICULTURAL ECONOMICS 1 | 38([36]|36(34|36]38]|37136]|37]| 337|363 40 40 100
100 |wA.afd@vs ufinan 14026201 |AGRICULTURAL ECONOMICS 2 | 38|34 35|34|37|38]|37]|35]|37]37](360| 40 40 100
101 |5A.0u97 AURWRNT 90306008 |MEDITATION FOR LIFE DEVELOPMENT| 101 | 46 | 47 | 47 | 46 | 47 | 47 | 46 | 46 | 45 | 45 | 483| 486 51 | 90.19
102 |sd.ms.8 e waalili 14026113 |[BUSINESS SOFTWARE 3 |42 42| 42|36 | 3840|3938 42| 424a00| 32 33 | 96.96
103 |sA.Az.87008 waalild 14026113 [BUSINESS SOFTWARE 4 | 42| 404137393837 ]|39]|42|40]|397| 35 35 100
104 |sA.An.87008 waalis 14026401 [COMPUTER SYSTEM FORBUSINESS | 3 |42 | 42| 42|37 36|39 37| 38| 42| 42395 32 32 100
105 |9A.Ag.8 08 uaalilF 14026401 |COMPUTER SYSTEM FORBUSINESS | 4 |42 | 41| 41|39|39|39| 38| 39|41 [ 40|39 35 35 100
106 |sA.mg.80e uaalid C2536008 [BUSINESS RESEARCH 1 |42 | 45|43 | 38|37 |42 |38 40| 41| 41408 33 34 | 97.05
107 |sA.An.a e uahid C2536008 [BUSINESS RESEARCH 2 | 43|43 |42|38]38]|39|38]|38[41]38]|399] 33 34 | 97.05
108 |WA.AT.8360 tORTUy 14016109 [ECONOMICS FOR ENVIRONMENTALM| 1 | 43| 42| 38|38 | 42| 44| 40| 43| 40| 41 [4.10| 24 24 100
109 |WA.RT.0987 TRz 14016109 [ECONOMICS FOR ENVIRONMENTALM| 2 | 45| 43| 41| 42| 44] 43| 43| 44| 42| 43 [431| 34 34 100
110 |WA.A5.9980 ThRzNy 14016109 |ECONOMICS FOR ENVIRONMENTALM] 3 | 38| 40| 36| 37| 40| 41| 40| 40| 38|37 |387| 28 28 100
111 |WA.A5.9987 ThAzuy 14026110 |QUANTITATIVE ANALYSIS FORBUSINE| 3 | 39| 41| 41| 31| 30| 38|37 |34|37]|37|365| 35 36 | 97.22
112 |wA.ms.gsen thesuy 14026110 |QUANTITATIVE ANALYSIS FORBUSINE| 4 37| 37| 36|28l 27|34 (33|30 34]31]320] 35 35 100
113 [wenglaved gossosna | 14016205 |[ORGANIZATIONAL AND HUMANRRESOY 1 [ 45| 44 | 44| 43| 44 | 45| 44| 45| 43|43 [441[ 30 30 100
114 |uA.nslodad gussnuum 14016205 |[ORGANIZATIONAL AND HUMANRESO{ 2 | 44 | 40| 42| 42| 44| 44| 44| 431 44| 43 [420] 30 30 100
115 |wri.nz.loted gossnuun | 14016209 |AGRIBUSINESS ENTREPRENUARSHIP | 1 | 43 | 4.1 | 42 | 43 | 44 | 43|43 [ 45| 43| 43 [430| 30 30 100

116 |wA.ms.loled gossnunn | 14016209 [AGRIBUSINESS ENTREPRENUARSHIP | 2 | 44 | 3.9 | 43 | 42| 42| 43| 42| 44| 42| 44 |426| 33 36 | 91.66
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1 |as @@ Auas 2536492 |SPECIAL PROJECTS 1 | 46| 44| 45| 45|449] 36 37 97.29
2 |megRmn ATwaR 2536492 |SPECIAL PROJECTS 2 | 46| 45| 47| 45 |458| 35 36 97.22
3 |ms1@en AFuoa C2536492 |SPECIAL PROJECTS 3 | 44| 43| 45| 43|436| 35 35 100
4 |msdswaf dealEasRnm 14016123 |SEMINARIN AGRIBUSINESS MANAGE| 1 | 451 45 | 46 | 43 [4.48| 31 34 91.17
5 |psusnaf draFasiinn 14016123 [SEMINARIN AGRIBUSINESS MANAGEN 2 | 44 | 45 | 45 | 4.4 [4.43| 34 37 91.89
6 |As.uswAf draEFasRaw 14016123 [SEMINAR IN AGRIBUSINESS MANAGE] 3 | 47 | 46 | 48 | 46 |467| 38 36 100
7 |rAareog uadhiE C2536013 |PROJECT 10 | 49| 481 48|47 [480] 15 30 50
8 |3d.;a38m0n uaahis C2536198 |SEMINAR 1 | 46| 45| 46| 4.4 [454| 36 37 97.29
9 |A.AT.ew0E gl C2536198 |SEMINAR 2 47| 45| 46| 46 |459] 35 36 97.22
10 |9A.As.anwne uaaiud 2536198 |SEMINAR 3 | 44|44 45| 43 |440] 36 36 100
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1 juewisnd Buaudanens C2536176 |DATABASE MANAGEMENT SYSTEMFO| 1 | 4.4 | 45 | 44 [ 42| 42 | 42| 38| 41 [ 42| a1 [423] 25 | 25 100
2 uaInland Baudbneng C2536176 |DATABASE MANAGEMENT SYSTEMFO| 2 | 4.8 | 47 [ 48 | 471 4.7 | 43| 45| 46| 47 | 46 |463| 24 | 23 | 1043
3 ‘i‘ﬁ.ﬂ'j‘.’é’]u?i} uaehiis C2536033 |SPECIAL TOPICS INBUSINESSCOMPU| 1 | 46| 46| 45| 46 | 45| 45| 46 | 46| 46 | 45 [455] 23 23 100
4 |sapsgung waaliE 2536033 |SPECIAL TOPICS IN BUSINESS COMPU| 10 | 4.7 [ 49| 5.0 | 49 | 48 | 48 | 47 | 48| 47 | 48 [481| 15 | 30 50
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1 |sa.neinyey Wity ryssysnd 03076805 [PRODUCTION MANAGEMENT 1 | 48| 46| 46| 46| 44| 44| 43| 44| 4545|447 27 | 30 90
2 |sA.nAyny BinynaNsod 03100043 [INTERNATIONAL BUSINESS MANAGEM 1 | 46 | 46 | 46 | 46 | 44 | 46 | 44 | 43| 44| 45 [449| 54 | 62 | 87.00
3 [sr.nefeuey Aityryanyend 03100044 {SMALL BUSINESS MANAGEMENT 1 | 47| 46| 47 (47| 45| 46| 44| 45| 46| 47 [4.62] 71 80 | 88.75
4 |sA.netyry Rityrysuysnd 05506107 [INVENTION COMMERCIALIZATIONANC 1 | 39| 41 | 39| 40| 39| 40| 39| 39| 40| 39394 115 | 130 | 8846
5 |sA.netyny Ay nauysnd 05506107 |INVENTION COMMERCIALIZATION AN 2 | 4.1 | 44 | 41 | 4.4 | 4.4 | 44 | 42 | 42 | 44 | 44 |431] 25 | 30 | 8333
6 |sA.nmtyry Rty nyanysnd 14016203 |INTERNATIONAL AGRIBUSINESSMANA 1 | 44 | 46 | 46 | 47 | 48| 45| 46| 46| 47 | 48 |462| 18 | 22 | 81.81
7 |sAnetyny Rty ryasysnd 14016203 |INTERNATIONAL AGRIBUSINESSMANA 2 | 50 | 5.0 | 5.0 | 5.0 | 5.0 | 5.0 | 5.0 | 5.0 [ 5.0 | 5.0 [5.00| & 6 100
8 |sA.nsyny Riynangend 14026107 {PRODUCTION AND OPERATIONS MAN{ 5 | 46 | 44 | 47 | 48 [ 46 | 46 | 43 | 44 | 44| 46 [453| 28 | 31 | 90.32
9 |sA.nATyry Wiy nuaNysnd 14026107 |PRODUCTION AND OPERATIONSMANY 6 | 45 | 44 | 4.6 | 46 | 46 | 46 [ 44 | 46 | 43 | 46 |451| 29 | 33 | 87.87
10 |3a.neituey Biftynyasysnd 90401011 |[ENTREPRENEURSHIP 101 | 46 | 46| 46 | 46 | 44| 45| 45| 44| 45 46 [454] 120 | 137 | 87.59
11 |saA.netyry Aty ryasysnd 90401011 |[ENTREPRENEURSHIP 102 | 46 | 46 | 46| 47 | 45| 46 | 44 | 44| 46| 46 [4.56| 135 | 148 | 91.21
12 |ed.noityny ﬁ'?'wmwaumrﬁ 90401011 |ENTREPRENEURSHIP 501| 45| 45| 46| 46| 45| 46| 44| 45| 45|47 454 53 | 65 | 8153
13 |sA.netyry Wryryanysnd 90401011 |ENTREPRENEURSHIP 701 | 44 | 46 | 46| 46| 43| 45| 4340 44| 45(441] 33 | 35 | 94.28
14 |sA.msnanynn o lendied | 14026102 |MANAGERIAL ACCOUNTING 5 | 45| 43| 43|40 41|40 41| 41| 4242419 20 | 31 93.54
15 |sr.aznanyy mbleuizs | 14026102 |MANAGERIAL ACCOUNTING 6 | 41| 43|39|36]| 40| 36| 40| 38| 38|30(|389| 20 | 33 | 8787
16 |nAailngn queind 03066008 [BUSINESS ECONOMICS 1 | 44| 48| 46| 44| 44| 40|44} 48|44]|48}4a50| 5 7 71.42
17 |uA.ailegn quedmd 03100007 [INTRODUCTION TO ECONOMICS 1 (47| 47| 47| 47| 49| 47| 47| 46| 46| 46 |469] 7 8 87.5
18 |uA.pilngn queimi 90401009 [ECONOMICS FOR BUSINESS 101434243 414340 41|41 | 42| 43[419] 26 | 28 | 9285
19 |mA.2ilugn guzdnd 90401009 [ECONOMICS FOR BUSINESS 02| 45| 43| 461 43| 44| 42| 43|43 44| 44435 35 | 37 | 9459
20 |AT.1RRN ATUNA 03076803 |FINANCIAL MANAGEMENT 1 |46 46| 46| 43| 43|43 |41 42|44 43437 27 | 30 90
21 |AT.9RRN ATWNA 14016221 |TECHNOLOGY MANAGEMENT 1 |44 44 44|43 44|42 44| 45|44 45439 37 | 41 | 90.24
22 |ms.98m ATwa 14016221 |TECHNOLOGY MANAGEMENT 2 |46 |46 | 45|45 47| 46| 45| 46| 46| 47459 30 | 34 | 8823
23 |A7.9AeN ATuNA 14026112 |PRINCIPLES OF MACROECONOMICS | 3 |46 | 47 | 47 | 45| 44 | 43|45 45|45} 46|453| 26 | 30 | 86.66
24 |ms.a@nn A0s 14026112 |PRINCIPLES OF MACROECONOMICS | 4 | 45| 47 | 47 | 44| 46 | 43| 44| 43| 45| 44 |448| 35 | 35 100
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25 |ms.a@mn Aiuan- 14026402 {INNOVATION AND TECHNOLOGY MAN 40 (42| 40| 39|38 3738|39|41| 41393 26 | 32 | 8125
26 |ms.aAmn Auaa 14026402 |INNOVATION AND TECHNOLOGY MAN] 4 | 4.2 [ 43 | 43 | 40 [ 41| 41| 41| 43| 44 | 42 |419| 34 | 36 | 94.44
27 |we.ar.nlgyd Tenflgniing 03076005 |PRINCIPLES OF MANAGEMENT 1 | 42|40 42] 42| 40| 40| 42| 40| 41| 42412} 93 | 104 | 89.42
28 |wepg.odgyd TeniflgmAna 03076801 |PRINCIPLES OF MANAGEMENT 1 (443944424137 41]38]|41|42[a10] 21 | 22 | 9545
29 |weLas.ndgndl Temiiflgnfins 14026102 |MANAGERIAL ACCOUNTING 3 (3831383537 |34|37|36|36(36(359] 28 | 34 | 8235
30 |wA.ms.nigodl Tenidilgmiina 14026102 [MANAGERIAL ACCOUNTING 4 393442 |38|38|36|42|40| 4239|388 32 | 34 | 9411
31 |nAas.olyodl Tendilgming 90401013 [GENERAL BUSINESS 1024339434341 41}42]| 42| 43|43 ]420( 102 | 112 | 91.07
32 |uA.an.odgodl Teadllgmfing 90401013 [GENERAL BUSINESS 1044237424240 41} 41414342410 141 | 148 | 9527
33 |wA.mnoigdl TrnilgmiAng 90401013 |GENERAL BUSINESS 105 4.2 [ 37| 41| 41| 41| 41} 42| 41|41 41 |4.08] 139 | 145 | 9586
34 |wA.mz.olgodl Tenidilgming 90401013 |GENERAL BUSINESS 301 43|40 43| 44| 42| 43| 44| 43| 44| 44]430( 106 | 115 | 9217
35  |welas.ndgndl Teaiilignfing 90401013 |GENERAL BUSINESS 401 43391434242 | 4143 41| 43| 43[420[ 111 | 15| 9652
36 |wA.as.nigedl Tendflgmding 90401013 |GENERAL BUSINESS 5014237 | 41| 41|38(39]42]40]| 41| 41 [401]| 157 | 180 | 87.22
37 |wA.az.alged Trslilgmiing 90401013 |GENERAL BUSINESS 502 41139 |41 (39|38[39(41140]|39]|39/(397| 170 | 191 | 89.00
38 [we;Ag.0igqdl Teaifiynfing 90401013 GENERAL BUSINESS 503| 45 | 41| 45| 43| 42| 43|43 44| 44| 44]434| 95 | 110 | 86.36
39 |wA.mz.oigl TrwllgmAng 90401013 |GENERAL BUSINESS 601 | 42| 38| 42| 40| 40| 39| 42|39 |41] 41404 32 | 37 | 8648
40 |wA.ag.edgqR Teulligning 90401013 |GENERAL BUSINESS 701]44 | 38|42 42|41 41|42 42| 43|43 |417| 100 | 108 | 92.59
41 |asirlue denal 03606209 |AGRIBUSINESS ADMINISTRATIONAND| 1 | 4.4 | 42 | 44| 44 | 43| 43| 45| 43| 43| 43 |433| 34 | 35 | 97.14
42 |aelue el 03606209 |AGRIBUSINESS ADMINISTRATIONAND| 2 | 4.3 | 44 | 45| 43| 43| 43| 44| 43| 44| 42 [433] 35 | 37 | 9459
43 |esrlue Usdl 14016112 [PRINCIPLES OF ACCOUNTING 1 |47 |46|49|49|46 |46 49|44 | 46| 49|469} 7 11 | 6363
44 |aielue Usel 14016121 | AGRIBUSINESS FINANCE 1 (43|45 44|43 |44 44| 45|43 44| 45]|440| 26 | 28 | 9285
45 |ariue Usidl 14016121 | AGRIBUSINESS FINANCE 2 |44 44| 4541|4244 | 42| 42]42] 42428 30 | 30 100
46 |ailwe Ysml 14016121 | AGRIBUSINESS FINANCE 3 |46 |45 45|44 46{44]| 45| 46| 44| 45449 21 | 28 75
47 |esirlue Uil 14016211 |SELECTED TOPIC INAGRIBUSINESS 1| 1 | 44 | 45| 45| 42| 44 | 43| 43| 43| 42| 44|435| 33 [ 36 | 9166
48 |avelue el 14016211 [SELECTED TOPIC INAGRIBUSINESS 1| 2 | 44 | 45| 45| 42| 43 [ 44 [ 43| 43| 44 | 44 |438| 32 | 37 | 8648
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1AL Heanast 1 (naNdn Ha% ngul 1| 23] 4756 7] s8] 9| 10[wfeleilGouppunlei
49 |avialuy Ul 14026102 |MANAGERIAL ACCOUNTING 1 (4441433842 4340|3939 41]|409| 37 | 40 | 925
50 |.Ale sl 14026102 |MANAGERIAL ACCOUNTING 2 [43] 42|43 | 39| 43|43 |41]|38|38]41]400] 34 | 40 85

51 |mnauqEl szneuna 90403011 [TECHNOLOGY MANAGEMENT INDAILY 301 [ 44 [ 41 [ 42 | 42 [ 42 | 41| 43| 42| 43| 42 |a21| o7 | 102 | 95.00
52 |m7.8u1qMl tsznauns 90403011 [TECHNOLOGY MANAGEMENT INDAILY 401 [ 45 [ 43 [ 45 | 42 [ 42 | 43| 44| 44 | 44 | 4.4 |435| 106 | 116 | 91.37
53 |m.au1m sznauna 90403011, [TECHNOLOGY MANAGEMENT INDAILY 402 [ 4.4 [ 44 | 44 | 42 [ 42| 41] 43| 42| 43| 43 |428|.91 | 98 | 9285
54 |mn.aunqil senating 90403011 |TECHNOLOGY MANAGEMENT INDAILY 501 | 4.4 | 4.1 | 43 | 38 | 40 | 39| 42| 40 | 40 | 40 | 406 109 | 133 | 81.95
55 |mn.aund Usznauns 90403011 [TECHNOLOGY MANAGEMENT INDAILY 601 [ 421 40 | 40 [ 38| 39| 40| 41| 40| 39| 39 |399| 85 | 93 | 9139
56  [me.aundl Usznauma 90403011 [TECHNOLOGY MANAGEMENT INDAILY 701 [ 44 | 42 | 43 | 41| 40| 39| 42] 41| 41| 41415| 04 | 95 | 9304
57  |me.aul Usznauna 2536146 [INTERNET MARKETING 1 [43] 3740|309 |40}37|34]|36]|38]37(381| 28 | 31 | 90.32
58 |me.aun@l Usznauns C2536146 |INTERNET MARKETING 2 | 44| 41|42 38|43|40|36|38|38|[391(401] 25 [ 31 | 80.64
59  |m2.37101 HmeRuas 14016103 |RESOURCE AND ENVIRONMENTALMAl 1 | 43 | 42 | 41 | 42 | 43| 45| 42| 43| 43| 45429 26 | 28 | 9285
60 |msETI0T AmALA 14016103 |RESOURCE AND ENVIRONMENTAL MAl 2 | 42 | 41| 39 | 41 | 41| 42| 41 |42 | 41|43 (43| 290 [ 20 | 100
61  |nzBa0m AmdAuas 14016103 |RESOURCE AND ENVIRONMENTALMA| 3 | 4.0 | 42| 40| 40| 44| 42| 41| 42| 40| 40]412] 21 | 28 75
62  [ma.Bs10m FimeRua 14016216 |TRADE AND ENVIRONMENT 1 | 45| 44| 43| 44| 444443 44| 44| 45|a40f 32 | 37 | 8648
63 |n3.85101 FimeTAuaq 14016216 | TRADE AND ENVIRONMENT 2 [43|41|39| 40| 41|42 42|42]42|42]|413] 32 | 37 | 86.48
64  [p9.53191 FimeTRuas 90401012 [INTRODUCTION TO MARKETING 101 42|39 38|42|41|43] 40| 41]|41]40|407| 9 | 106 | 9056
65 |[n9.33101 PimefAuas 90401012 |INTRODUCTION TO MARKETING 102 43| 42| 39| 424142 41| 41|41 42[4a12] 99 | 112 | 8839
66 [neE7101 Aimeldua 90401012 [INTRODUCTION TO MARKETING 701|309} 36|35|40[ 39|39 |30}38|39(|39][383| 54 [ 59 | 9152
67 |ma.uswes Srolreafian 14026112 |PRINCIPLES OF MACROECONOMICS | 1 | 46 | 43| 45| 43| 43 43| 45| 44| 46| 45]443] 36 | 36 100
68 |mr.usned dAaiFacinm 14026112 |PRINCIPLES OF MACROECONOMICS | 2 | 4.4 | 39| 46| 43| 41| 42| 43| 43| 44|43 |4a27| 34 | 36 | 9444
69 |ms.c3e Asagns 03076304 [MARKETING MANAGEMENT 1 | 44| a5l 4aa|a3| 44| aa)aa] 44|44 45a30| 68 | 78 | 87.17
70 |ms.o3e Asagni 14026601 INDUSTRIAL ECONOMICS 5 | 45| 42| 42| 44| 43| 4440|4441} 45420 28 | 31 | 9032
71 |ma.gfd Asagns 14026601 [INDUSTRIAL ECONOMICS 6 | 43| 43| 41| 43| 43|43 42|45 44|43]a32] 20 | 33 | 8787
72 [me.nenarin admuzian 14026105 [ORGANIZATION AND MANAGEMENT | 3 | 45 |37 |44 |38 | 45|43 |43 |39|42]|43[417| 26 | 30 | 8666
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Clh Faa1ansd 1 (nguATn Fa3n naul 1 | 234|567 e]| o]f1t0|wbeleil Goupauleni
73 |me.umennavin gimuzian 14026105 |ORGANIZATION AND MANAGEMENT | 4 | 44 | 36 | 44 | 4243 | 42| 40| 41| 42|42 |415] 36 | 36 100
74 |asummigdn gimnzhan C2536020 |MARKETING COMMUNICATION MANAQ 10 | 3.0 [ 30| 30| 40| 30| 40| 30| 30| 30| 40 (330] 1 30 | 3333
75 o Feaged Tudy 14026104 |PRINCIPLES OF MARKETING 5 | 44|43 |43 3840 41]40]|42]42/|43[214| 31 | 35 | 8857
76 o Feased Tudd 14026104 [PRINCIPLES OF MARKETING 6 |45 |44 |43|41|42|42|42]| 45| a3 44 430| 33 | 35 | 9428
77 |3 Sagrsd Tuda 14026603 |CORPORATE SOCIAL RESPONSIBILITY| & | 44 | 43 | 40| 40| 41| 43| 41| 41| 42|43 |419] 28 | 31 | 90.32
78 oA FaaseA Tudd 14026603 |CORPORATE SOCIAL RESPONSIBILITY| 6 | 40 | 42 | 36| 36| 40| 41| 40| 41| 40| 41 |397| 20 | 33 | 8787
79 |eA.AT.0TUN20 udaNTi 03076004 [HUMAN RESOURCE MANAGEMENT 1 | 4436|4342} 40| 44| 44|40 39| 43]|416| 30 | 40 | 975
80 |9A.Ag.991090 uaanill 90401013 [GENERAL BUSINESS 101 42|38 41| 40) 40| 41| 40| 39| 40| 40402 995 | 192 | 88.39
81  [|sA.m7.971090 udanl 90401013 |[GENERAL BUSINESS 103 | 43| 39| 43| 43| 41|43 42| 41| 40| 43|420| 103 | 143 | 91.15
82 |sA.AT.a5unT0 udendl C2536021 |CONSUMER BEHAVIOR 10 | 50| 40| 30| 40| 30|40]| 30|30 40| 30360} 1 30 | 3.333
83  |sr.af.05u090 waswuidl C2536022 |ENTREPRENEURSHIP 1 [ 43|36|44|43]|44]|44|43| 42|41 42422 38 | 40 95
84  [srmaamunsn uaandl C2536022 |ENTREPRENEURSHIP 2 |46 | 41| 44| a2 44| a6|as5]| a7 41| 4a3|a39| 27 | 31 | 87.09
85  [nr.9790ulou Wagasony 14026104 |PRINCIPLES OF MARKETING 3 | 45| 43|44 46| 45| 46|44 | 47| 46| 48 |a54| 26 | 30 | 8666
86  [n9.0970uT0u Haegassy 14026104 |PRINCIPLES OF MARKETING 4 | 41|38 |239|42]| 41| 40| 40| 43| 43] 42409 35 | 35 100
87  [n9.a950dTou Aasgass C2536145 [MARKETING PLANNING ANDMANAGEl 1 | 41 | 42| 40| 39|39 |40 | 41| 41| 42|41 |4a07] 27 | 31 | 87.09
88  [mg.asnulou Wasqassod C2536145 |MARKETING PLANNING AND MANAGE| 10 | 4.0 | 30| 40| 40| 50| 30| 30| 40| 40| 3.0 |3.70] 1 30 | 3.333
89 [wA.ms.awmun Heguns 14026105 |ORGANIZATION AND MANAGEMENT | 1 | 48 | 46 | 47| 45| 45| 43| 44| 46| 46| 47 j457| 36 | 36 100
90  |wA.mz.audun leguns 14026105 |ORGANIZATION AND MANAGEMENT | 2 | 46 | 46 | 47| 43| 44| 43| 40| 44| 45| 44 |443] 33 | 35 | o428
91 |wA.ps.0auTun lHeguns C2536011 |[ELECTRONIC COMMERCE 1 | 48|48 | 48| 48| 48| 46| 47|47 48|48 |a75] 24 [ 32 75
92  |wA.ag0eutun liagung C2536011 |ELECTRONIC COMMERCE 2 |47 | 48|48 | 46| 46| 44| 46| 46| 46| 46 [4a63| 33 | 37 | 89.18
93 [we.ag.0nutun lauguns £2536180 |BUSINESS DATA COMMUNICATIONS Al 10 | 5.0 [ 50 | 40 | 40| 40 | 40| 40| 40| 40| 40 420 1 30 | 3.333
94 |nsdve tTyaaasdng 14016208 |SUPPLY CHAIN MANAGEMENTINAGR| 1 | 45| 44 | 44 | 45| 45| 44 | 44| 45| 45| 45 |446| 27 | 28 | 96.42
95 |a3Ave fyauasdni 14016208 |SUPPLY CHAIN MANAGEMENT INAGR| 2 | 451 46 | 45 | 41| 42| 40| 43| 41| 42| 43 |427| 24 | 30 80
96 |[meda flysyasdns C2536224 [STRATEGIC MANAGEMENT 1 (3737373135} 34(35]|34|34]|33|346| 45 | 55 | 81.81
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97 |mrAv ilyauasdni C2536224 [STRATEGIC MANAGEMENT 2 | 43| 43|44 |30(38|35|38([36]|38]|33]|376| 12 | 14 | 8571
98 |9M.me T nevuaiami 14026105 |[ORGANIZATION AND MANAGEMENT | 5 [ 45| 36| 45| 42| 41| 43| 38|36 | 40| 43|408| 32 | 36 | 8888
99 |3M.A3.351 nIruaTdRd 14026105 |ORGANIZATION AND MANAGEMENT | 6 | 4.6 [ 34 | 44| 40| 41| 43} 39| 38| 42| 42|408| 33 | 34 | 9705
100 [77.22.351 nrzuafam? 14026109 |BUSINESS STATISTICS 1 |46 |44145| 4243|4342 42|40 42]|420| 37 | 40 | 925
101 |9d.m33%0 nesueddnd 14026109 |BUSINESS STATISTICS 2 |41(38|38| 33|37 |35|36]|36|37|38]|370| 33 | 37 | 89.18
102 |sA.ms %0 nezuafdnd 14026109 {BUSINESS STATISTICS 5 | 45(39| 45| 40|43 4236|3740 43411 28 | 31 | 90.32
103 [sA.asAd%T n3zuafdn® 14026109 [BUSINESS STATISTICS 6 |42|36(41]39|39|41|37]|40| 40| 42(398] 29 | 33 | 8r.87
104 |sA.p2.A%1 nevuafdmd 14026112 |PRINCIPLES OF MACROECONOMICS | 5 | 48 | 35| 44 | 39| 41| 43| 35| 36| 41| 43403 12 | 12 100
105 |3A.93.3%1 nazuaddng 14026112 |PRINCIPLES OF MACROECONOMICS | 6 [ 45| 34| 42| 39| 41| 413637 |42|40/(394] 20 | 20 | 100
106 |7A.F3AITLN LATEATHSE 14026104 |PRINCIPLES OF MARKETING 1 | 49| 48149 49| 47| 48| 48| 48| 48| 49 |483| 36 36 100
107 |36 7399e 1ATETIEEWUE 14026104 |PRINCIPLES OF MARKETING 2 |48 48|48 |48 |47 | 47|47 |46 | 47| 47 [472| 33 | 35 | 94.28
108 |97.A3A7987 LASRTTHEWUES C2536021 |CONSUMER BEHAVIOR 10 | 50| 40| 30[40|30|40|30(30]|40]30]|360| 1 30 | 3.333
109 |An.@1ansn ARasel C2536019 |BUSINESS INVESTMENT AND SECURIT| 1 | 44 | 40 ] 42| 40| 46| 43| 39| 44| 45| 44 428 21 | 25 84
110 |me.6m09n ARansnd C2536019 |BUSINESS INVESTMENTAND SECURIT| 2 | 44 | 44 | 43 | 42 | 44 | 43| 42| 44 | 44 | 45 |434| 17 | 23 | 73.91
111 [wA.gnof Tandaean 14026107 [PRODUCTION AND OPERATIONSMAN{ 1 | 44 | 46 | 44 [ 39| 40| 42| 42| 42| 42| 42 |424| 36 | 30 | 9230
112 [wA.gnnan Tandnean 14026107 [PRODUCTION AND OPERATIONSMAN{ 2 | 43 | 43 | 43| 36| 38| 39| 36| 37|38 |39|392| 33 | 37 | 89.18
113 |nA.anif Tandaean 14026107 |PRODUCTION AND OPERATIONS MAN{ 3 | 4.7 1 4.5 | 45 | 40 | 44 | 45| 42| 42 | 41| 43 [432| 26 | 31 | 8387
114 (AR dandaian 14026107 [PRODUCTION AND OPERATIONS MANY 4 | 4.6 | 44 | 45 | 42 [ 43 | 45| 41| 42| 42421431 32 | 34 | 9411
115 |wA.gnaR Temdaean C2536006 [OPERATIONS MANAGEMENT 1147|4547 42|46 44| 42| 46| 43| 44 |444| 19 | 28 | 67.85
116 |uA.qn1A Tavdaean C2536006 [OPERATIONS MANAGEMENT 2 | 43| 43|44 |35|39|41| 37383738394 36 | 38 | 94.73
117 |pa.afiasamnd nswifle 14026403 [INFORMATION TECHNOLOGY FORMA| 3 | 4.4 | 4.3 | 4.2 | 44 { 42| 42| 43 | 42| 42| 43 427 26 | 32 | 8125
118 |mg.efassmi nsilla 14026403 |INFORMATION TECHNOLOGY FORMAL 4 | 44 | 42 | 44 | 43 | 44 | 41| 41| 41| 43| 43 |426] 34 | 36 | 94.44

119 [mg.efiasemd naadias C2536007 |INFORMATION TECHNOLOGY FORMAl 1 | 5.0 [ 50| 50| 20| 30| 50| 30| 50| 40| 5.0 |420| 1 1 100
120 [ng.8d0r9m1] nauiias C2536171 |HUMAN COMPUTER INTERACTION 1 (47|45 46 )46 (46| 47| 47|46 46| 47 |463] 39 | 46 | 8478
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121 |ms.afarsmi neidlas C2536171 |HUMAN COMPUTER INTERACTION 2 | 4342 44|43 |4a1]42| 42| 42|41 41]|421]| 36 | 42 | 8571
122 lum.afdng winan 90401010 |INTRODUCTION TO INVESTMENT 101 44| 44| 44| 434214341 42| 42| 43429 97 | 108 | 89.81
123 |MA.AHEVT Whien 90401010 [INTRODUCTION TO INVESTMENT 1021 45| 44 | 45| 43| 43|43 |43| 42| 44|45 |437] 79 | 89 | 8876
124 |WA.ANENS Waan 90401010 [INTRODUCTION TO INVESTMENT 103| 46| 45| 46| 44| 46| 44| 45| 44| 45| 46 |451] 88 | 99 | 8888
125  |WA.af&nT uiioan 90401010 [INTRODUCTION TO INVESTMENT 301 | 45| 43| 4543143424341 43| 431430 104 | 107 | 97.19
126  |nA.efd&ng ufaan 90401010 [INTRODUCTION TO INVESTMENT 401 | 44 | 43| 45|42 42| 43| 43| 42| 43|43 ]430] 107 | 113 | 9469
127 |eiF.af&nE uwinan 90401010 |[INTRODUCTION TO INVESTMENT 4021 44| 44| 44| 42| 42| 43| 43| 42| 43| 42429 77 | 87 | 8850
128 |uA.aNEVT ufian 90401010 [INTRODUCTION TO INVESTMENT 501| 44| 43| 44| 41| 43| 43| 43| 43| 42| 42|428] 67 | 80 | 8375
129 |[nA.aRAET whoan 90401010 [INTRODUCTION TO INVESTMENT 502 | 43| 44| 4442|4242 42|42 42| 41 [424] 110 | 122 | 9016
130 |WA.BAAVE uwhian 90401010 [INTRODUCTION TO INVESTMENT 503|465 | 45| 44| 43| 43|43 44|43]44)| 44438 75 | 87 | 8620
131 |uA.afAWE ufitan 90401010 |INTRODUCTION TO INVESTMENT 601 41|40 43]38| 40| 413939} 38]|41]|400| 36 | 37 | 97.29
132 |wAafidns ufitan 90401010 |{INTRODUCTION TO INVESTMENT 701 | 44 | 42| 44 (42| 43| 43|43 43| 43| 41 |428| 47 | 51 92.15
133 |wA.addvs ufiten 90401010 |INTRODUCTION TO INVESTMENT 901 | 45| 45 | 44 | 44 | 44| 43| 45| 43| 45| 45 [443| 22 | 30 | 73.33
134 . |uA.0f&VE ufioan 90401010 [INTRODUCTION TO INVESTMENT 911 431 43 | 43|43 | 43| 43| 42| 43| 4343|429 48 | 50 96
135  |sr.ange Fufiveal 90306008 [MEDITATION FOR LIFE DEVELOPMENT| 401 | 47 | 46 | 46 | 46 | 45} 48 | 47 | 47 | 46 | 47 {465| 23 | 34 | 67.64
136 |7A.anseE FuRwEL 90306008 |MEDITATION FOR LIFE DEVELOPMENT| 501 | 48 | 4.6 | 4.8 | 46| 48 | 49| 46 | 46 | 48| 46 |470] 16 | 19 | 84.21
137 |9A.09.8108 uaaliis 14026402 [INNOVATION AND TECHNOLOGYMAN] 3 | 40| 42| 40|39 (38| 3713839 41| 41[393] 26 | 32 | 8125
138 le.as.81u08 washis 14026402 |INNOVATION AND TECHNOLOGY MAN| 4 | 42 | 43| 43| 40 | 41| 41 | 41| 43 | 44| 42 [419] 34 | 36 | 9444
139 |a.Ag.870n washis C2536028 |SPECIAL TOPICS IN MANAGEMENTSC| 1 | 45| 46 | 46 | 40| 40| 39| 41| 43| 43| 41 |424]| 25 | 34 | 7352
140 |7@.m5.8700 waalis C2536028 |SPECIAL TOPICS IN MANAGEMENT SC| 10 | 40 | 50§ 40| 40| 50| 40| 3.0 | 3.0 40 | 40 | 400 1 30 | 3.333
141 |[sA.ps.61une uaalud C2536028 |SPECIAL TOPICS IN MANAGEMENTSC| 2 | 46 |42 | 47| 44| 44| 45| 43| 44| 46| 47 [446| 30 | 33 | 90.90
142 |uA.e3.5980 ThRvNe 14016117 |BUSINESS-STATISTICS 1 |46 45| 48| 50| 4850|4850 50]| 50483 4 5 80
143 |WA.A3.9787 UIRZNE 14026109 |BUSINESS STATISTICS 4114242137 |36[38|40|38]|38]|37(388] 26 | 32 | 81.25
144  |uA.ns.g7a0 LARENE 14026109 |BUSINESS STATISTICS 4 4343|4236 3841|4039 4138|401 34 | 36 | 94.44
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145 Nﬂ.ﬂ?.T‘ﬂﬂﬂﬁﬂ"Jﬁ‘ﬁ‘mLﬂm 14016119 |AGRIBUSINESS STRATEGIC MANAGEM 1 43 |1 42 |1 42| 42| 44 42| 43] 45| 45| 45 {433 26 28 92.85
146 wﬁ.m@.‘ﬁﬂﬂ@ﬁm?mmm 14016119 |JAGRIBUSINESS STRATEGIC MANAGEM 2 431401 42| 43| 44 43| 42| 43| 43| 4.3 ]14.25] 30 30 100
147  [0A.ps.loded gossnans 14016119 |AGRIBUSINESS STRATEGICMANAGEM 3 | 401{ 40| 42 | 41| 40| 43| 41| 42| 43| a3|a15| 22 | 29 | 7586
148 |ue.es.Teldes KITTRILHH 14026202 |INTRODUCTION TO AGRIBUSINESS 1 43141 | 41| 42| 44| 43| 42| 42| 42 43 |4.22| 37 41 90.24
149 |ue.as.Taded RITTOILHE 14026202 |INTRODUCTION TO AGRIBUSINESS 2 431401 41| 44| 44| 45| 4.2 4_.4 431 451430 34 40 85
150 |uemag.Imled HITTRILHY 14026203 |INTRODUCTION TO AGRICULTURAL SY 1 4313914343 44 43| 42| 43| 41| 431425 37 40 92.5
151 |{uA.a5.lolad HITTOINH 14026203 |INTRODUCTION TO AGRICULTURAL SY 2 441 40| 43| 43| 441 44| 43| 43| 44| 4.3 |4.31 34 40 85
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1 [weanodgyl Trndfligeiing C2536036 [PROJECT ANALYSIS AND MANAGEMEN 44|43 | 44| 44437 30 37 81.08
2 |aralnuAf SrnFasiine 14016204 [AGRIBUSINESS PROJECT MANAGEMEl 1 | 46 | 46 | 46 | 45 [458| 28 32 87.5
3 |aralnurf daqirasiinn 14016204 |AGRIBUSINESS PROJECT MANAGEME 2 | 43 | 44 | 44 | 44 [437| 30 34 88.23
4 |eradnuaf denidadfinw 14016230 |RESEARCH PROJECT 1 | 45| 47|45 43 |4.51 85 107 79.43
5 |sdazatuan washiz C2536013 |PROJECT 1 | 42| 39|43 42|416| 57 67 85.07
6 |tA;sdnnn waslud C2536198 |SEMINAR 10 | 50| 50| 40| 4.0 [ 450 1 30 3.333
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«

IA.ANTHT FURWET C2536029 |COMPUTER APPLICATIONS IN BUSINE] 1 471 45| 471 44 | 45| 46 | 4.7 | 47 | 46 | 4.7 1 4.61 26 31 83.87



